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Retailer Frozen Food Market Shares

25.0
23.323.0
20.0
16.2
16.3/
15.0
12.612.5
11.1 11.1
10.0 7.7
77 5.0 .
5.0 / '
5.0 3.8 / 2.1
2.8
27 15 08 23 /
1.0 06 13
- mm - I
0.0 [ .
: N
K@ ‘O\) \o, O é\ 6‘\0 o(' P QO 3 &
& & & $0‘ S e NS < N o)
2 < of < o & T
CIO 6®Q {{\.
O & P
A m O1-Dec-19 m29-Nov-20

4}, BRITISH

Kantar Data 52 week data 29/11/20 o A< FROZEN

7 FOOD

| FEDERATION




Retailer Frozen Food Market Shares
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% Growth in value sales

50.0%
44.5%
45.0%
40.0% 98.4%
35.0%
30.0%
25.0% 22.9%
. 18.9%
20.0% 165% 16.3% . .
5.0% 143% 143% 139% 13.8% 132% 131% 12.6%
0% °111%
10.0% -
45%
0.0%
o 4@ o (o (‘9
& & oo .<so <<o° & w S5 ® & v” e>°° & <@° S
6* & {° @ R N \* ¢ ¢ ©
o s K 4 v
¢ P ?
e ¢ F
(] 60

BRITISH
FROZEN
Kantar Data 52 week data 29/11/20 % FOOD

FEDERATION

Na




Total Market

» All retailers saw an increase in value sales. All but 2 saw
double digit growth.

> Independents & Symbol groups, M&S and Ocado achieved
the highest value share growth but all from a low base.

> [tis also notable that Sainsbury and Waitrose, both

retailers with a strong fresh share saw value growth above
the average.

> Farmfoods also increased their share slightly and were
above the average for value growth.

> |celand saw their share dip slightly.
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