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BRANDS ON ICFE

lceland’s quarterly showcase for the best in BRANDED new

product innovation & development.

Accelerate successful BRANDED product launches within Iceland

foods, The Food Warehouse & Iceland.co.uk

> Drive full UK and International volume growth.

> Over1,000 stores and 4.5 million weekly customers.

> Build your product profile.

> Access to exclusive customer performance data.

> Unique multi-channel, multi-country activation plan.

> Iceland colleague activation through a store incentive and Ice-Club

program.

PERFECT PITCH

SUCCESSFUL NOMINATIONS ARE INVITED TO SHOWCASE THEIR PRODUCTS TO OUR DECISION MAKERS
A PLAN ON A PAGE AND PRODUCT ON THE TABLE - Why your product, why Iceland, what does it deliver for the
customer and what's the commercial proposal?

> Your Product — Why Its New, 1. Pre-pitch— anIceland store > CEO
Innovative walk with our team. > Group Buying Director
> Why Iceland & What's Your Target 2. You will have 30+ minutes to > Trading Category
Customer present your product with a Directors
> The Commercial Proposal collective discussion on > Marketing Director
> Trade Plan whether and how we move > Senior Trading
> Marketing and Activation Plan forward. Managers
> In-Store and Online Execution 3. Decisions will be on the day. > Head of Innovation &
> Exclusivity — This Really Matters 4. Follow-up meeting with the Licensing
>

Growth and Forecast trading team on the day. > Merchandising team




PRODUCT PITCH

Exclusivity— What's The Opportunity? Overview Of The Concept/ Product
(Including Brand Tiering):

Your Product— Why Iceland & What's Your Is There An Existing Product Benchmark?
Target Customer?
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Commercial Proposal, Including Forecasts & Your Trade Plan & How You Would Want To
Growth Market & Activate Your Product For Launch
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> Every launch package is bespoke & designed with you.

> Iceland will invest up to £100,000* (*product launch rate card), in
your product launch.

> Iceland and our partner services will support your product launch
and activation within our stores, online, internationally and with our

colleagues.

ICELAND PRODUCT LAUNCH INVESTMENT RATE CARD INCLUDES

Online — product web design and launch package.
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> In-store shelf edge, point of sale & store level design, materials &
implementation.

> Social media plan and activation.

> Customer performance data.

> Innovation support services (Product, Packaging & Design).

> Colleague incentive plan.

We run a quarterly showcase and its always open for your

product submissions

Just complete the one-page template submission & submit
o —
= to brandsonice@iceland.co.uk or via any of the Iceland team

i Brands on Ice
&y brandsonice@iceland.co.uk
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